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2018.1Q GO AHIE T 18It MIE IEHIF U= 0fE R+ & X%

(449rRMB) 2016 2017 % YoY 2017.1Q 2018.1Q % YoY
of=of 921 1,181 28.2% 226 306 35.5%
O =312 444 592 33.4% 111 155 40.1%
Yol 249 363 45.7% 55 92 65.5%
& 7|&0(2 191 258 35.0% 38 68 77-5%
HE3CI1E 48.2% 50.2% 1.9%p, 49.1% 50.7% 1.7%p
FUOIUE 27.0% 30.7% 3.7%p 24.5% 30.0% 5.4%p
o7|&0|E 20.8% 21.9% 1.1%p| 16.9% 22.2% 5.3%p

(uHarel) 2016 2017 % YoY 2017.1Q 2018.1Q % YoY
Of =4 160,577 197,713 23.1% 37,997 51,625 35.9%
&30l 77,452 99,188 28.1% 18,639 26,184 40.5%
Lol 43,409 60,720 39.9% 9,320 15,469 66.0%
Y7120 33,352 43,245 29.7% 6,425 11,442 78.1%

* Y@ &S (KRW/RMB) H&

- 20164:174.40/ 20174: 167. 46 /2017.1Q: 168.05/ 2018.1Q: 168.56 &
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172.25%/RMBX &

HI="H Behe 0| XA
2014 2015 2016
e 616,283 754,296 920,742
2 1H|(8) 64,699 70,298 93,849
OfL|oj oM H|-&(B) 0 0 0
1WA H[E(C) 0 0 0
OHS o4 Chel B1S 10.50% 9.32% 10.19%

A+(B)+(C)

*OjEH 2017H~2019H 25% =7}, 2020%H~2022 20% Z7t 715

*3PH| 2017'3~2022'E O1EHIF 10% 7H8

2017

1,180,659

113,632
0

5,000

9.62%

o
7|2t 2017~2021
2018(E) 2019(E)

1,443,750 1,804,688
144,375 180,469
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11.84% 11.47%

rd
’ Investor Relations 2018

HIE A 2,1602tRMB
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; An S m— AR —o—£I%7 FRQOLARE HIF
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l : 52.1%° p
9\«6-“°/° : % 7 43.195476% ° 9
1 . 0
e i % 0 35:9%3% 1% 7
1 ;,..;.-' f"'f 29.1%334%} 7 /
%
il132
63
2009 2010 2011 2012 2013 2014 2015E 2016E 2017E 2018E 2019E 2010 2011 2012 2013 2014 2015 2016E 2017E 2018E 2019E
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2APHL

T KT AL - T12E SO 2HE THE, 244, Tl Ol X[ & 100% K|l
L =S K278 / Lursy

LUMHEIANEZYL
Organic Tea Cosmetics Holdings Co., Ltd.
EST A 44.42%
25,285,535%
V¥ 100% PXVESS A UHEZ KoY Y
55.58%
TSR [EEAL
(33, FUXIFZYAL, Kt=|AL)
¥ 100% BIAY  SZOIHOIRIND| WSS BAL
S 2009.04.14
FHSHHASHLI | L RS AL RHE2Z  346,363MRMB(2017')
(33, &XZAD LTET 1,180,659% RMB (20174)
xS 294% (20174)
V¥ 100% o3 &L BEE MY
QM= QQotautstE
ARHX TR UL A| A|XIR] HIS| Q810| &2 8T
ENZ 5 HYUHQUBA} R == LR R
= = www.teaba cn
(3=, SEXRA ZHOIX| WWW. organlc\{ea cosmetics.com
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82.9F X 5|

THEENEE 2O

(: ¥ RMB) B (&49: M RMB)
s 2014 2015 2016 2017 22 2014 2015 2016 2017

O =XtAt 312,978 400,302 907,881 1,110,022 Ofj el 616,283 754,296 920,742 1,180,659
vig R WALt 144,638 139,367 594,160 722,924 O{ =4 7F 324,685 392,564 476,636 588,350
H|.g ALt 229,735 262,469 284,814 335,851 =301 291,599 361,732 444,105 592,309
RHabEAH| 542,713 663,271 1,192,695 1,445,873 moj2ay| 129,256 149,837 195,203 229,717
os=Hixj 221,849 149,288 156,928 171,023 Fdojal 162,343 211,896 248,902 362,592
HQSHRY - 1,147 2,045 1,860 7|EfQl 230 61,831 26,653 -3,266
=y 35,500 38,500 49,600 35,300 as&d -2,549 -2,156 -2,646 -695
SXEA 221,849 150,435 158,973 172,883 HRIMIE =0l9) 160,024 271,570 272,910 358,630
r2a 16,716 16,716 346,363 346,363 HHOIMIH|& 49,783 79,598 81,670 100,390
KEEH| 320,864 512,836 1,033,722 1,272,991 gd7|1&0|2 110,241 191,972 191,240 258,240
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